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Introduction

B2C beverage brand
Co-founded by Mike Cessario in 2017
“Murder your thirst”
Popular due to edgy branding and bold
marketing strategy
Mission: “Death to plastic”, eliminate plastic
bottles by packaging water in bold,
aluminum cans that resembles beer cans
Stands out for rebellious, punk rock-inspired
branding and viral marketing campaigns

(Asherian, 2023)
(Brand Credential, 2023)
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Marketing Strategy

An unconventional and highly effective marketing strategy 

The core components of their marketing strategies are as
follows:

 Unique branding and messaging: embraced the Outlaw
Brand Archtype

Point of Sale (PoS) Strategy: Liquid death utilizes a
hybrid distribution model, combining Direct-to-
Consumer (DTC) sales 

Integrated marketing campaigns: mastered multi-
channel marketing



3 Main Takeaways

Disruptive branding can drive
success

Sustainability as a Core Value

Multi-channel and experiential
marketing creates a cult following



Thank You!
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