
The internet revolution
AI allows marketers to target specific
audiences with extreme precision.
This involves using machine learning
algorithms to analyze user behavior,
preferences, and demographics, helping
advertisers reach the right people with the
right message at the right time.
AI can predict which ads will resonate with
different audience segments, increasing ad
relevance and engagement.

Enhanced Data Analysis
AI provides advanced capabilities for
analyzing large datasets that were previously
too complex to manage.
This improved analysis allows marketers to
make data-driven decisions, optimize
campaigns, and better understand customer
behavior.

Automation of Campaigns
AI-powered platforms like Google Ads and
Facebook Ads can automatically adjust
bids, target specific user groups, and
optimize performance in real time.
This helps companies scale their marketing
efforts and improve efficiency, saving both
time and resources.

Personalized Customer Experience
Personalization is key in today's digital marketing,
and AI makes it possible to deliver highly
customized experiences to users. 
AI can analyze individual user data to create
personalized ads, emails, and content that cater to
specific interests, behaviors, and past interactions.

AI and Evolution
of Marketing

This infographic captures Sam Leung's key insights on how AI is
revolutionizing marketing by providing better targeting,

automating tasks, and offering real-time optimizations, ultimately
leading to more effective and efficient campaigns.
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AI's Role in Predictive Analytics
AI enables marketers to predict future
trends and customer behaviors using
predictive analytics.
AI models can forecast how likely
customers are to make a purchase or
respond to a specific ad based on historical
data. 

Ad Optimization in Real-Time: 
AI systems can track how ads are performing and
make adjustments in real time—whether it’s
changing the creative, targeting a new audience,
or adjusting bidding strategies. 
This ensures that campaigns are always delivering
the best possible results, maximizing impact and
reducing wasted ad spend.


